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DESIGN. FEEL. FUNCTION.
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THE EVALUATOR




THE EVALUATOR




THE OWNER




THE OWNER




THE DESIGN APPRECIATOR




THE DESIGN APPRECIATOR




THE CONTEXT SEEKER
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THE ENTHUSIAST
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BRAND POSITION / IDENTITY

CORE BRAND POSITION - -
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BRAND POSITION / IDENTITY

RELATIVE BRAND POSITION

OUR SWEET SPOT

Competitor Their Position
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BRAND POSITION / IDENTITY

DESIRED PERCEPTION

THE INTENTIONAL PERSON'S
CARRY BRAND
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CORE MESSAGING
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IEVERGOODS

STYLE: 130218

TRANSIT PACKING CUBE 10L
__*
SHELL: 210d NYLON 6.6
LINING: 210d NYLON 6.6

DESIGNED AND DEVELOPED IN
BOZEMAN, NA. USA

ONLY
LINE DRY DUT OF DIRECT SUNLIGHT
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CORE MESSAGING
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ONTENT POSITIONING STRATEGY
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CONTENT POSITIONING STRATEGY

1. PROOF (ESTABLISH TRUST
THROUGH EVIDENCE)
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2. CONTEXT (SHOW THE LIFE,
NOT JUST THE PRODUCT)




CONTENT POSITIONING STRATEGY

3. COMMUNITY (TURN
CUSTOMERS INTO ADVOCATES)




