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1.0

INTRODUCTION




INTRODUCTION
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WELCOME
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2.0

BRAND STRATEGY /
POSITION

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE



BRAND

2.1

WHO WE ARE
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BRAND

2.2

WHY WE EXIST
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BRAND

2.3

BRAND STORY
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BRAND

2.4

MISSION
STATEMENT
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2.5
BRAND VALUES
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2.6

BRAND
POSITIONING
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2.7

BRAND
LANGUAGE
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BRAND

2.8

CORE

CONSUMER
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JEVERGOODS
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LOGO

3.1

BRAND SYMBOL
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LOGO

3.2

LOGO CLEARANCE

JEVERGOODS

Example Frame
500px x SO00px

IIEVERGOODS

‘4 ~

.- WIDTH S
e FRAME WIDTH - O3 e
- (500px) - 0.3 = 150px U

PADDING HEIGHT
LOGO HEIGHT x 1.5

17px x 1.5 = 25.5px

-~ IEVERGOODS

PADDING HEIGHT
LOGO HEIGHT x 1.5

17px x 1.5 = 25.5px
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LOGO

3.3

LOGO COLOR
USAGE
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3.4

Do not alter or use
external colors

EV 560

Do not add a
stroke.

Do not change the
pOSiTiOn/
arrangement.

[/JEVERS¢

Do not apply a
grOdienT.

AEV

OoOoDS

Do not use any
drop ShOdOWS o
other effects.

[ EVE —

Do not use a
different font.

ZEV

Do not distort or
skew.

Do not tilt or
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CO-BRAND
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4.0

TYPOGRAPHY




TYPOGRAPHY

4]

OVERVIEW

® Thin Extra Light Light
U r b q n I s f Regular Medium Semi Bold
Bold Extra Bold Black
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https://fonts.google.com/specimen/Urbanist

TYPOGRAPHY

4.2

HIERARCHY

<t Lorem Prum dotor !
- ome! (onsectetuwr
- = ™ Betew o ° -
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TYPOGRAPHY

4.4

TYPOGRAPHY

DON'T

Lorem ipsum dolor sit Do not use
amet, consectetur. adjust the
tracking.
Lorem ipsum dolor sit Do not use
amet, consectetur. alternate
colors.
Lorem ipsum dolor sit Do not mix
AMET, consectetur. font types.

lorem ipsum dolor sit Do not use
amet, consectetur. all lower
case.
Lorem ipsum dolor sit Do not use
amet, consectetur. add a
stroke.
Lorem ipsum dolor sit Do not use
amet, consectefur. a drop
shadow.
Lorem ipsum dolor sit Do not use
amet, consectetur. italicize.
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JEVERGOODS
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COLOR

0.3

PRIMARY
COLORS

BLACK

#0OAODOB
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WHITE

BFEFEFE




